
Bestseller Marketing Blueprint™
Brainstorm Your Book Launch

What are your precise one-year business goals from becoming an
author?

Check the ‘Precision’ section of your Business Book Brief™. You’ll find the goals you had
before we started work on your book. If they’ve changed, update them accordingly then

copy and paste them here. Remember to keep these precise, simple and quantify each one
(i.e. rather than ‘generate leads’, specify how many leads.

What marketing tools, resources and leverage do you currently have
access to that will enable you to accomplish these goals?

What obstacles do you
envisage?

What strategy can you
use to get around this

obstacle?

Who will be responsible
and by when?



Exhaust this list before
moving to the section on the

right

If you don’t have it yet, leave
it blank for discussion

Name the individual(s)
responsible for each activity.

If unknown, describe your
ideal team member and how

and when you’re going to
find them



What are each of your book marketing strategies, who is responsible and when
will they have achieved it by?

Include any gaps as blanks so we can discuss and include any milestones

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.



Notes


